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Driving sustainable growth through our brands

THE UNILEVER SUSTAINABLE LIVING PLAN (USLP)

3 Big Goals for 2020



Driving sustainable growth through our brands

EMBEDDING USLP INTO OUR BRANDS & BUSINESS
IMPROVING HEALTH AND 
WELL-BEING

REDUCING ENVIRONMENTAL 
IMPACTS

ENHANCING 
LIVELIHOODS

2 NUTRITION 3 GREENHOUSE 
GASES

4 WATER 5 WASTE 6 SUSTAINABLE 
SOURCING

7 FAIRNESS IN THE 
WORKPLACE

8 ENHANCING 
WOMEN’S LIVES

9 INCLUSIVE 
BUSINESS MODELS

1HEALTH AND 
HYGIENE

Marketing Supply Chain
Marketing

Supply 
Chain

HR
Supply 
Chain

Marketing
Customer 

Development



USLP PARTNERS IN THE PHILIPPINES

IMPROVING 

HEALTH & WELL-BEING

REDUCING 

ENVIRONMENTAL 

IMPACTS

ENHANCING 

LIVELIHOODS

https://www.google.com.ph/url?q=http://en.wikipedia.org/wiki/University_of_the_Philippines&sa=U&ei=qbkYU_6VLentiAe-9oDgAw&ved=0CC0Q9QEwAA&usg=AFQjCNEphn_k1T9WYETC5JlWKXFi1HSKPA
https://www.google.com.ph/url?q=http://en.wikipedia.org/wiki/University_of_the_Philippines&sa=U&ei=qbkYU_6VLentiAe-9oDgAw&ved=0CC0Q9QEwAA&usg=AFQjCNEphn_k1T9WYETC5JlWKXFi1HSKPA
https://www.google.com.ph/url?q=http://www.pup.edu.ph/profile/LogoSymbols.aspx&sa=U&ei=vbkYU-71HebyiAekjYGoAg&ved=0CC0Q9QEwAA&usg=AFQjCNHJpruXBpLfe_R5cebmJrRvwjg9pA
https://www.google.com.ph/url?q=http://www.pup.edu.ph/profile/LogoSymbols.aspx&sa=U&ei=vbkYU-71HebyiAekjYGoAg&ved=0CC0Q9QEwAA&usg=AFQjCNHJpruXBpLfe_R5cebmJrRvwjg9pA
https://www.google.com.ph/url?q=http://www.manilashopper.com/2011/10/crocs-sale-at-zonta-clubs-moroccan-more.html&sa=U&ei=3bkYU57AG4fOiAey4IHoAQ&ved=0CDsQ9QEwBw&usg=AFQjCNG8dPiRQjR8kWvWjmS_ZUXWSM1vRw
https://www.google.com.ph/url?q=http://www.manilashopper.com/2011/10/crocs-sale-at-zonta-clubs-moroccan-more.html&sa=U&ei=3bkYU57AG4fOiAey4IHoAQ&ved=0CDsQ9QEwBw&usg=AFQjCNG8dPiRQjR8kWvWjmS_ZUXWSM1vRw


Driving sustainable growth through our brands

SUSTAINABLE SOURCING and ENHANCING LIVELIHOOD 

By the end of 2015, we 
would have linked over 
1,000 small holder farmers
into our supply chain 
network 
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Negros 
Oriental

Dagupan 
City

Ilocos Sur

Abra

La Union

SARI-SARI STORE KABISIG PROGRAM

KABUHAYAN TRAINING
• Cash Flow & Inventory Mgt
• Assortment & Merchandizing
• Customer Service
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SAYA SA SURFIESTA!

To date, Saya sa Surfiesta collected a total of 

18.8M sachets, equivalent to 45 tons of waste 

THE BIGGEST SACHET RECOVERY PROGRAM 
IN THE PHILIPPINES

Background: 
Out of 15 tons of waste thrown out daily, 10% are commercial Sachets.  
When sachets are disposed improperly  they get mixed into landfill, clog 
drains, and cause flooding. 

BUY SURF 
SACHETS

BRING USED SACHETS 
TO CEBUANALHUILLIER

10 FREE TEXTS FOR 
EVERY SACHET 
SURRENDERED

The collected sachets were converted into Pavers
that were donated to 13 schools nationwide, and 
communities affected by Typhoon Haiyan
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KNORR NUTRITION PROGRAMS

Children fed

in 2014

Vision: 0% Malnutrition by 2025

Program Revamp 

Ten Pesos
Nutritious Recipes

Training 
Moms

Karinderya
Program

Children fed 
since 2002

120,000644,030

2002-2014

2015



Driving sustainable growth through our brands

DOMEX TOILET SANITATION

PROVIDED TOILET ACCESS TO OVER 100K PEOPLE 
THROUGH UNICEF PARTNERSHIP

GATHERED 1.2M PLEDGES NATIONALLY FOR 
PROPER TOILET HYGIENE



Driving sustainable growth through our brands

PUREIT SAFE DRINKING WATER

VISION:

10,000 low-income Filipinos now protected by Pureit in 2015

Provide safe drinking water to 5M people by 2020






