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THE BIGGER
PICTURE

Unilever has a simple purpose
- to make sustainable living
commonplace.

In a volatile world which is facing
environmental change and rising
populations, we see this as the
best long-term way for us to
grow and bring benefits to all
our stakeholders. To succeed in
this goal, we need to change the
way we do business and to scale
up the impact on the issues that
matter most.

Paul Polman,
Chairman & CEO,
Unilever



Driving sustainable growth through our brands BRIGHTFUTURE

T
THE UNILEVER SUSTAINABLE LIVING PLAN (USLP)

ISTO DOUBLE
THE SIZE OF THE BUSINESS, 3 Big Goals for 2020
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By 2020 we will enhance the
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livelihoods of millions of people
as we grow our business.
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BRIGHTFUTURE

Driving sustainable growth through our brands

EMBEDDING USLP INTO OUR BRANDS & BUSINESS

IMPROVING HEALTH AND REDUCING ENVIRONMENTAL ENHANCING
WELL-BEING IMPACTS LIVELIHOODS

THEALTH AND 4 WATER 6 SUSTAINABLE 8 ENHANCING 9 INCLUSIVE
HYGIENE SOURCING WOMEN'’S LIVES BUSINESS MODELS
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USLP PARTNERS IN THE PHILIPPINES

IMPROVING
HEALTH & WELL-BEING
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BRIGHTFUTURE
SUSTAINABLE SOURCING and ENHANCING LIVELIHOOD

IN 2014, THE FOLLOWING HAVE BEEN
DECLARED AS SUSTAINABLY SOURCED.
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COCONUT
PINEAPPLE

/By the end of 2015, we N
would have linked over
1,000 small holder farmers
into our supply chain
\network )

2 BYEND OF 2014, WE HAVE HELPED
' IMPROVED THE LIVELIHOOD OF 665
eiee! SMALLHOLDER FARMERS BY SOURCING
S8 OUR RAW MATERIALS FROM THEM.




@ ENHANCING BRIGHTFUTURE

LIVELIHOODS —ITE

SARI-SARI STORE KABISIG PROGRAM

KABUHAYAN TRAINING
Cash Flow & Inventory Mgt
Assortment & Merchandizing
Customer Service

Negros
Oriental




REDUCING ENVIRONMENTAL : 2 4 - R BRIGHTFUTURE
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Background:
Out of 15 tons of waste thrown out daily, 10% are commercial Sachets.
When sachets are disposed improperly they get mixed into landfill, clog
drains, and cause flooding.

TOTETEE CEBUANA SMART AT
10 FREE TEXTS FOR
BUY SURF BRING USED SACHETS EVERY SACHET
SACHETS TO CEBUANALHUILLIER SURRENDERED

To date, Saya sa Surfiesta collected a total of
18.8M sachets, equivalent to 45 tons of waste

The collected sachets were converted into Pavers
that were donated to 13 schools nationwide, and

communities affected by Typhoon Haiyan THE BIGGEST SACHET RECOVERY PROGRAM

IN THE PHILIPPINES



IMPROVING HEALTH AND BRIGHTFUTURE
WELL-BEING /!/ e by v5 ]

KNORR NUTRITION PROGRAMS /@
Vision: 0% Malnutrition by 2025

2002-2014 Children fed Children fed
since 2002 in 2014

644,030 120,000

Program Revamp
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IMPROVING HEALTH AND
WELL-BEING

DOMEX TOILET SANITATION

GATHERED 1.2M PLEDGES NATIONALLY FOR
PROPER TOILET HYGIENE

T
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one toilet at a fime
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CLEAN TOILETS

SAVING LIVES, ONE TlLET AT A TIME

Over 90% of households in the Philippines don’t realize
that there are still germs in their toilet that may lead to
diseases like diarrhea - the 4th leading cause of deaths
among children under 5 years old.

Be one of the million to pledge for clean toilets
and help save lives!

For every pledge, Unilever will donate P5 to UNICEF’s
Sanitation Program.

Send your pledges through
Facebook.com/DomexPhilippines

In partnership with:

unicef & 2@ O

#1MCleanToilets
#WorldToiletDay
#Domex

UNICEF does not endorse ony brand or
product. Dormex supports UNICEF

BRIGHTFUTURE

PROVIDED TOILET ACCESS TO OVER 100K PEOPLE
THROUGH UNICEF PARTNERSHIP



IMPROVING HEALTH AND BRIGHTFUTURE
WELL-BEING m

PUREIT SAFE DRINKING WATER

o VISION:
pureg ) Provide safe drinking water to 5M people by 2020

B
P

Meets International
Safety Norms

’ Protects from
’ Bacteria, Virus, Parasites:

' Removes Metallic

'/o';' & Chemical Impurities

'(’J No Electricity ; L

Huge Savings

g% vs Bottled Water

10,000 low-income Filipinos now protected by Pureit in 2015

/é»o @ ASHI

on 53 Hirap, Inc.

KASAGANA-KA
Development Center, Inc.
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